And it is the choice of the mode of transport, its rolling stock in the future is an
essential factor that determines the next stage of the development of the transport
system of Ukraine correlates with the changes that will take place in the world
economy, and respectively in economic relations between countries.

The specifics of transport, as an economic sector, is that it does not
manufacture products itself, but participates in their creation, provides production
with raw materials, materials, equipment and transports finished products to the
consumer. Transportation costs are included in the cost of production.

Transportation is an important part of market infrastructure as it creates
conditions for the formation of national and local markets.

The economic role of transport is manifested, first of all, in the fact that it is an
organic link of each production, carries out continuous and mass delivery of all kinds
of raw materials, fuel and products from production points to the consumer, as well
as the division of labor, specialization and cooperation of production. Without
transport, it is impossible to rationally locate production, develop new territories and
natural resources. Transport is an important factor in the economic integration of
countries and the development of international trade.

In the future, transport will develop through intensive factors, improving the
structure of cargo and passenger turnover, reducing material resources, unit costs for
transportation, improving all the main technical and economic indicators of transport
and improving the quality of distribution of goods between its individual types.

So at the expense of long-term forecasting it is possible to reduce the amount
of funds needed to diversify the transport system of the Kharkiv region, at the
expense of a phased solution of problems is based on the requirements put forward on
the basis of forecasting the development of needs in transportation. This, in turn, will
allow to attract the necessary funds by creating attractive conditions for investors, as
well as involving local authorities in this task.

Which in the long term can be one of the components of the successful
economic development of the whole Kharkiv region, because the geographical
location gives a lot of opportunities for development in this direction.

OPPORTUNITIES TO IMPROVE THE COMPETITIVENESS
OF UKRAINIAN GOODS
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The processes of social and economic transformation taking place throughout
the world and the Ukrainian economy in particular have led to the search for new
non-traditional organizational and legal forms of entrepreneurship aimed at ensuring
economic growth and improving the living standards of the rural population. One of
the priority ways to overcome the crisis has developed in the agrarian sector, is to
activate the rural population to entrepreneurial activities in non-productive sphere, in
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particular, the development of rural green tourism. Its formation contributes to the
systemic solution of organizational and economic problems associated with the
reproduction of labor potential in the agrarian sphere, the formation of new directions
of production and sale of agricultural products, increasing employment of rural
population, increasing incomes and improving their living standards.

The existing example of international agro-tourism and its significant
advantages for rural areas do not inspire its mass distribution in Ukraine. Among the
main factors hindering the development of this industry in the country, peasants
themselves consider the lack of seed capital and special knowledge for this type of
activity. Without the possibility of wide access to capital and information, all the
prospects and advantages of this type of entrepreneurial activity are leveled out for
agricultural enterprises and rural residents.

Tourism is often referred to as an "invisible export”. The peculiarity of this
industry is that tourism services or goods produced for export are not exported from
the country; the consumer himself overcomes the distance separating him from the
goods of interest. Tourism involves not only exports, but also imports of goods and
services. In the first case, active tourism is meant; in the second case, passive tourism
Is meant. The ratio between the cost of tourist goods and services sold to foreigners in
the host country, and the cost of goods and services sold to citizens of the country
abroad, called the tourist balance of the country.

Revenues from international tourism allow to activate the balance of payments,
to create reserves of foreign currency to purchase on the world market the latest
imported means of production or consumer goods, which reduces labor costs for the
production of these goods within the country. Thus, the increase in the country's
solvency at the expense of foreign visitors to some extent contributes to the increase
in the value of its gross national product.

International tourism, which plays a significant role in world economic
relations, is a major driver of trade exchange between countries and contributes to its
expansion and activation. In terms of economic content, the services provided to
tourists in the form of food, accommodation, transport and excursions are of a
commodity nature and, therefore, can be purchased and sold on the world market.

International tourism is a more advantageous form of sale of goods and
services than foreign trade, as it represents domestic export operations. Buying a
variety of goods in the visiting country and paying for them in foreign currency,
tourists take them out of the customs borders of the state, that is, increasing exports.
The host country does not risk any financial losses, which is possible with traditional
exports. In addition, goods sold to foreigners in the country of their stay bring in
significantly larger amounts in foreign currency than if they were sold abroad through
trade. In this case, there is no need to spend money on transportation, insurance,
warehousing and payment of customs duties and tariffs. The result of this situation is
a reduction in the export of goods abroad, which are well sold by foreign tourists.

The main problems in promoting the Ukrainian national tour product on the
world market, except for seasonality, are:

- irrational use of the resource potential of recreation and tourism;
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- low level of informatization of the tourist business;

- uncompetitiveness of tourist and hotel offers in terms of price/quality ratio;

- incoherence of tourist infrastructure to international standards;

- lack of coordinated marketing activities in the tourism sector.

Despite the existing positive changes in the development of international
tourism, it should be noted that the state of this sphere is still in a deplorable
condition, compared to other countries - leaders of the world tourist market. The main
constraining factors of international tourism development in Ukraine are the
declarative nature of developed, approved and adopted norms, as well as their
fragmentation and insufficient relevance in the current post-crisis period.

Strategic importance at the moment is the need to restore and maintain the
normal state of tourist infrastructure facilities. The resource potential of the country is
so great that even in the conditions of constantly changing consumer demand,
instability of the world tourist market, Ukraine has all conditions to activate its
activities in the world tourist market not only as an exporter of tourists, but also as an
importer.

MAPKETHUHI'-MIKC EKCITOPTOOPIEHTOBAHOI'O NIAITPUEMCTBA
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Xapxiscokuii HAYIOHATLHUL A8MOMOOLILHO-00PONCHIU YHIgepcumem

CydacHl €eKOHOMIYHI YMOBH I100aii3aliifHUX Ta IHTETPalliHUX MEPETBOPEHD,
NOCWJICHHSI KOHKYPEHIII1 1 MiJIBUILEHHS PIBHS CHOXXMBYMX 3alUTIB BUMAararoTh BiJl
HIJIPUEMCTB ONTHUMAJIBHOTO BUKOPUCTAHHS HAsIBHUX PECYPCIB 1 MOTEHIIHHUX
MO>KJIMBOCTEH y IIJISAX 3a0€3MeYeHHS CTIMKMX KOHKYPEHTHHX TIepeBar i 3aBOIOBaHHS
MIIHUX TIO3UIIINA Ha 3apyO1KHUX PUHKAX.

[Ipy 1bOMYy HEOOXiTHOK CKJIAJIOBOIO 3a0e3MeUYeHHS JOBIOCTPOKOBOI
e(eKTHUBHOI 30BHINTHHOCKOHOMIYHOI AISUIBHOCTI € MPaBWIbHA 1 PETENIbHA PO3pOOKa
MapKETUHT-MIKCY (MapKETUHIOBOTO KOMILJIEKCY), IO 3YMOBIIIOE€ YCIIIIHICTh
GyHKIIOHYBAaHHSA TMIANPUEMCTBA Ha 3apyOlKHUX pPHUHKAX B acMeKTaXx TOBapHOI,
I[IHOBOT MOJIITUK, (POPMYBaHHS MOMUTY 1 CTUMYJIFOBAHHS 30yTY.

BBaxkaeTbcsi, 110 TOJIOBHUM 3aCO00OM JOCSTHEHHSI KOPIOPATUBHUX IUIEH Ha
30BHIIIHIX PUHKAX € 33JI0BOJIEHHSI MOTpe0 3aKOPAOHHUX crokuBadiB. Kommiekcy
MapKEeTHUHTY HaJIeKUTh Yy I[bOMY IIpoiieci ocoOJjiiBa pojb — 3aJaBaTH BEKTOp 1
KOOpJIMHATH IHIIMM CTPATETIYHUM HANpsSMKaMU JISUIBHOCTI  MIJNPUEMCTBA:
YIOPABIIHHIO BUPOOHUIITBOM, (h1HaHCAMHU, MEpCOHaNIOM Toio. L{e Bkazye Ha BaxkiiuBe
3HAYEHHS TUTAHYBAaHHS MapKETHHTY-MIKCY SK CKJIaJ0BOI1 CTPATETivyHOTO TIaHyBaHHS
30BHINTHHOCKOHOMIYHOT TisUTHHOCTI.

dopMyBaHHS MapKETHHTOBOTO KOMIUIEKCY Ha TMIIMPUEMCTBI Il poOOTH B
MDKHApOJHIA cdepl 3IIHCHIOEThCSI HAa OCHOBI KOHIIENTYaJbHOTO BHU3HAYCHHS
MEXaHI3My BIUIMBY TOBApOBHUPOOHMKIB HAa PUHKOBY KOH IOHKTYpY JUIsl peaiizauii
BJIACHUX IHTEPECIB HAa 30BHINTHLOMY PUHKY.
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