
 120  , . 20, 2012

 
 

1.  . . ,      : 
. . / . . , . . , . . , . . . – 

. . : , 2008. – 560 . 
2.    :    / . . , 

. . , . . , . .  ;  . . . . – . :  
 , 1999. – 600 .  

3.  . .      / . . , 
. . . – . : , 2006. – 544 . – (  ).  

4.  . .      -
  [  ] / . .  //  -

 . – 2005. – № 2. – . 14–17 –  : 
http://quality.eup.ru/MATERIALY11/selection_method.htm. 

5.  . І.    є  / 
. І.  //  ,    : . 

.  . – 2007. – . 4. – . 37–44. 
6.  . .       

   / . . , . .  //  
    . – 2005.– № 4. – . 74–81. 

7.  . .    є  -
 : ,    :  / . . -

. – . : , 2006. – 404 .    
 

: . . , . . , ., . 
    14. 08. 2012 . 

 
 

 330.11 
 

 . ., . . , 
 І. ., . . , 

Х   -   
 

  « »,  

« »  « Є »     

  Є  
 

А і . є  -      , -
  є ,        : є  є  -

    є ,  –  ,   – 
  .       « -

», « »  « є »,         
 . 

 

і :  , , , є ,  
є . 



 121  , . 20, 2012

SHІNKARENKO V., Dr., Econ. Sc., 

ANANKO I., Cand., Econ. Sc., 

Kharkiv National Automobile and Highway University 

 

ETYMOLOGY OF CONCEPTS «CONSUMER»,  

«CUSTOMER», «CLIENT» AND THEIR USAGE  

AT MOTOR TRANSPORT ENTERPRISES 

 
Abstract. It is important for any enterprise to differentiate between its consumers, cus-

tomers and clients, because each of these categories has different goals: a client should not lose 

the interest to the enterprise activity, a customer should not lose the desire to buy and a consumer 

should not lose the need for services.  The basic features of the concepts «consumer», «customer» 

and «client» have been determined, their definitions have been specified and applied to the 

sphere of motor transport services. 
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enterprise.  
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«client – a person or organization using the services of a lawyer or other 

professional person or company: insurance tailor-made to a client’s  

specific requirements; a person, company, etc., that seeks the advice of a 
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