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The organization of innovative activities on the issues of teaching
economic disciplines and the development of modern educational
technologies is based on a number of special principles:

— establishment of economic profitability of skills and knowledge
obtained as a result of teaching economic disciplines;

- comprehensive consideration of applied developments and research
on the demand for certain specialists from various branches of production,
commercial activities and the economy of the public sector;

— orientation to the specifics of the regional economic system (a
significant part of applied research in the teaching of economic disciplines
"should be suitable and effective precisely for the region in which the
university is located").

Various scientific and pedagogical approaches can act as a
methodological basis for the development of innovative educational
technologies [1-19].

1. Activity approach - a comprehensive account of the characteristics
of the psyche of students, which is closely related to the activity. The
formation of skills in the field of economics is determined by the need to
calculate economic indicators with the analysis of various information
about the ongoing socio-economic processes.

2. Project approach - as a way to achieve various didactic goals, the
organization of project activities of students on various subject and
interdisciplinary content is highlighted. Design is able to occur on the basis
of subject content with didactic goals, to solve professional problems in
order to comprehensively form professional competencies, to solve socio-
economic problems. The project is one of the best forms of innovation, as
it provides:

a) formation of an active and independent position of students as
future specialists in the field of economics;
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b) development of skills and abilities related to the conduct of
economically oriented research;

c) implementation of the principle of the relationship between
theoretical training and the problems of practical activity, the formation of
skills directly related to the experience of application in practical activities.

3. Competence approach - ensuring the integrated development of
knowledge and methods of practical activity that ensure the successful
performance by a trained specialist of specific labor functions and the
disclosure of entrepreneurial abilities of potential owners and managers of
enterprises and organizations of various forms of ownership. The
knowledge acquired in this case is characterized not so much by the
number of known facts as by the ability to apply them in the professional
field, in related fields, as well as in certain situations in which there is no
connection between the problem that has arisen and the subject
knowledge. For this reason, the modern educational process should consist
not in a simple transfer to students of subject knowledge that has a long-
term prospect of use, but in demonstrating ways to apply this knowledge to
solve actual professional problems.

Of these approaches, it is necessary to separately highlight the
competence, which is largely determined by the specifics of competence-
oriented tasks. These tasks include the content and technologies of
teaching and assessing the quality of student training in the educational
process, ensuring the effectiveness of the formation of students'
competencies. In accordance with this definition, the content of the
competence-oriented task must meet the following requirements.

1. The wording or result of the decision should be of cognitive and
professional importance for students, so that the activities of students
during the task are motivated.

2. The purpose of the decision should be not only to obtain an answer,
but also to discover new factual or methodological knowledge (method,
method of decision, reception) with its possible transfer to other similar
situations, in the formation of the student's business qualities necessary for
a highly professional competitive specialist.

3. The condition of the task is formulated as a problem or problem
situation that should be considered with the help of the means of certain
economic disciplines (there is a solution of subject tasks and the
iImplementation of practical tasks). Analysis of ways to solve
interdisciplinary problems and problems should occur with the help of
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knowledge acquired in practice in addition to the material set forth in the
educational and methodological literature.

4. It is necessary to activate the non-determinism of students' actions
in the performance of the task, when the task can be performed using
methods that are not fully known to students, or consist of a combination
of known methods.

5. Various methods of performing the task can be used with the
possibility of adjusting (with specification, generalization, introduction of
additional conditions) of the task depending on the knowledge and
individual characteristics of the student. Thus, in the system of teaching
economic disciplines, teaching methods are needed, "which should provide
a higher both methodological and personality-oriented level of training of
specialists" [7].

Thus, innovative educational technologies contribute to the solution of
the following urgent tasks of modern higher education:

— formation of practical research skills that allow you to make
professional decisions;

— ensuring the transition from the accumulation of knowledge to the
creation of mechanisms for independent search and research skills;

— increasing cognitive activity with the development of economically-
oriented creative abilities.

These tasks can be effectively solved in modern socio-economic
conditions on the basis of the use of innovative educational technologies,
which are a set of means and methods for forming the competence of
specialists in demand in the labor market.
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