3aKOHIB JIOTICTHKHM Oynia nocuTh mpocta Metonuka «2C70». Ane HeoOXIAHO OJHaK
BpaxoByBaTH, 10 cama wMmeTonuka «2C70» € pe3ylbTaroM Yy3arajJbHEHHS
BEJMYE3HOTO CTATUCTUYHOTO MACUBY JTAHUX.

3 pO3MIISIHYTOrO0 KOHTEKCTY 30BCIM HE BMIUIMBAE, IO JPYTUU 1 TPETIH 3aKOHU
JIOTICTUKHA 3aCTOCOBHI TUIBKH 7O 1H(QOPMAIIIHHOTO CTaTUCTUYHOMY MAacHBY JaHUX
(MacuBy acmleKTiB MOHATTS B JaHOMY BUIaJKy). Ha mepexkoHaHHs aBTopa Apyroro 1
TPETHOT'O 3aKOHIB JIOTICTUKH JIOT1Ka MIpKYBaHb B JIJAHOMY BHUITQJIKy Ma€ 00’ €KTUBHUIMA
1 r1o0aNbHUN XapakTep; IHIIMMU CIOBaMH, APYTUWA 1 TPETid 3aKOHU JIOTICTHKHU
3aCTOCOBHI JI0O MAaCUBY JIaHUX Oy/b-sKOi IPUPOIH, OyAb-IKOTO XapaKTepy.

Y 3B'S3Ky 3 BIOKPUTTSAM JPYroro 1 TPEThOTO 3aKOHIB JIOTICTUKH MOXE
BUHUKHYTH 1 MUTaHHS TPO iX JOUUIBHICTh. [HITMMU ClIOBaMH, UM MarOTh BOHU TaKe K
BAXJIMBE MPAKTHUYHE 3aCTOCYBAHHS SIK 1 MEPIIMHA 3aKOH JIOTICTHKHU. 3akoH «20-80»
JI03BOJISIE€ 3HAYHO 3HU3UTU TPYJIOMICTKICTh CTPYKTYpyBaHHS O13HEC-TIPOLIECIB, TaK 5K
MOKHa oOMexxkutucs aHaiizom juiie 20% pecypcis, 1mo nawtb 80% edexTy, BKIagy
B pe3yJIbTarT.

Posrasigatoun 3 1i€i TOYKH 30py BIAKPHUTI 1 MPOMOHOBAHI aBTOPOM JPYTHil Ta
TPETii 3aKOHU JIOTICTUKH MOKHA JIETKO MOOA4YUTH, 1110 iX 3aCTOCYBaHHS 3a0€3MEeUUTh
me Ounpimui edexr, HiX 3akoH «20-80». B [1] moBemeHo, 10 TpPyJAOMICTKE
CTPYKTYypYBaHHs Oi13HEC-TIPOIECIB MOKE CKOPOTHUTH OOCSIT aHAII30BaHUX PECypCiB B
nBa pasu (20 : 10 = 2) npu 3acTocyBaHHI IPYTroro 3akoHy 1 B 4oTupH paszu (20 : 5 =4)
IpPU 3aCTOCYBaHHI TPEThOro 3akoHy. lIpu nboMy, 3BHYaiHO K, BIAOYAETHCH 1
3MEHUIEHH pe3ypTary, ane jgume ycpsoro B 80 : 70 = 1,14 pa3u ta B 80 : 50 = 1,6
pasu, BIJMIOBIIHO.

3acToCcyBaHHS JAPYroro Ta TPEThOro 3aKOHIB JOriCTUKU «10-70» Ta «5-50» mis
CTPYKTYypyBaHHs Oi13HEC-IPOLIECIB JIO3BOJIUTh CKOPOTUTU MOTO TPYAOMICTKICTh
HaBITh OUJIBIIOI0 MipOTO, Hi’K 3aKOH «20-80».

Jlimepamypa:
1. Bab6aiinos B.K. Teopust merona: monorpadus. X.: XHAY, 2011. 232 c.
2. babaiino B.K. Menemxkment: Hayka u nmpaktuka: yueonuk. X.: XHAIY,
2015. 276 c.

CLARIFICATION OF THE ESSENCE AND CONTENT OF THE
"MARKET" CONCEPT: FROM THE HISTORICAL TO THE PRESENT

Kamenov Mario, PhD student
University of finance, business and entrepreneurship
Sofia, Bulgaria

Bulgarian transition to a market economy has led to a profound reform of
economic relations. Businesses are changing ownership, small and medium
businesses are developing. There is no unambiguous interpretation of the concept of
the market in the scientific and economic literature, and the approaches of scholars to
determine the essence of this category differ considerably.
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The market category is used in a variety of values, causing a number of
misunderstandings. The market has always interested economists, and already in the
early nineteenth century there were certain concepts of the market, which have not
lost their relevance today.

From a historical point of view, the market appears as a place of commerce, the
hallmark of which is the physical concentration of sellers along with their goods and
buyers with their money at a specific time and place to conclude and execute
transactions. Even W. Jevons, A. Cournot, A. Marshall in their market definitions
understood this category as a place of trade.

W. Jevons, a prominent nineteenth-century economist, wrote that in the
beginning the market was a public place in a city where food and other items were for
sale. Then this word became generalized and meant every group of people who enter
into close business relations and enter into agreements for any product. A large city
can have as many markets as there are important industries, and these markets may be
tied to a particular place or not.

A. Marshall noted that the market is any area where the relations of buyers and
sellers with each other are so equal that prices and the same goods tend to easily and
quickly align and connected the market at the same time, as a cause, and as a
consequence, with money, credit and foreign trade.

A. Smith identified the concept of market and exchange, and determined that
the market is the mass of buyers or the possible sale of any product.

J. Keynes and A. Marshall define supply and demand as the main components
of the market and, as a consequence, the price of goods, labor and money.

With the development of the economy improved and complicated market
relations, which led to a new understanding of the essence of the market as an
economic category. In this case, the market is seen as a mechanism for determining
supply and demand for different types of goods and services, and as a set of complex
economic relations associated with the exchange of goods and services, resulting in
demand, supply and price.

Nobel Prize winner F. Hayek has identified the market as a sophisticated
transfer device that allows for the most complete and effective use of information
scattered among countless individual agents.

Similar approaches and interpretations are found in the works of E. Dolan: "the
market is any interaction that people enter to trade with each other", V. Halperin,
R. Pindayko and others.

Professors S. Fischer, R. Dornbush and R. Schmallenzi believe that the market
IS a package of transactions by which sellers and purchasers of goods and services
come into contact about the purchase and sale of such goods or services.

J. Stenlake defines "the market as any structure that enables buyers and sellers
to enter into transactions in such a way that it is possible to set prices and make an
exchange".

K. McConnell and S. Bruce define the category of "market” as "an institution
or mechanism that brings together buyers and sellers of individual goods and
services.
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A. Marshall viewed the "market" as a highly organized institution where
supply and demand interact and set prices.

Thus, the above interpretations of the concept of the market have historically
come from understanding it as a place for the exchange of goods to understanding the
concept as a set of complex economic relations. All interpretations reflect the
economic essence of this category, though they differ in their focus and degree of
concretization. Let's summarize the market and propose author’'s own definition of
"market" — as a system of economic relations that arise in the process of seller-buyer
relations, which are the main subjects of the market and is an economic relationship
based on market relations, laws and principles.

YITPABJIIHHA KOHKYPEHTOCHPOMOXHICTIO IIIAITPUEMCTBA
HA 3ACAJAX CTPATEI'TYHOT O NI AXIAY

Kosanenxo M.C.
Hayxkosuti kepienuk: Tokap 1.1., acucmenm
XapkigcoKuii HAYiOHAILHUL A8MOMODLILHO-00POHCHIU YHIBEpCUmen

KoHKYypeHTOCTIPOMOXKHICTh TIANPUEMCTBA — II€ MOXKJIHUBICTH e(PEKTHBHOI
roCIoAapchkoi MisUIBHOCTI 1 1i MpakTUYHOI MpUOYTKOBOI peanizaiii B yMoBax
KOHKYPEHTHOTO pUHKY. Peanizaliisi 3a0e3nedyeTbcsi BCIM KOMILIEKCOM 3aco0iB, SKi
Ma€e  MIAOPUEMCTBO,  BKJIIOYAlOuUM  MapKeTHHroBi. EdexTuBHa  peanizaiis
KOHKYPEHTOCTIPOMOXXHUX TOBapiB 1 TOCAYT — Y3arajdbHIOIOYMA MOKAa3HUK
KUTTEASUIBHOCTI (PipMU, ii BMiHHS €()eKTHBHO BUKOPHCTOBYBATH CBiil moreHuian [1].

3a piBHAMH 3a0€3MEYEHHS KOHKYPEHTOCIPOMOXHOCTI BHPIZHSIOTH TpH
OCHOBHI pIBHI — CTpaTEriyHHWi, TaKTUYHUA Ta ONEpaliiHUi — B 3aJ€XKHOCTI BiA
YacOBOTO TMEPioly Ta BCTAHOBJICHUH LIJIEH YIPaBIiHHS MIANPUEMCTBOM. BinmosigHo
JI0 IILOTO TaKWi MpoIleC nepeadayae BIUIUB Ha (PaKTOpU KOHKYPEHTOCIIPOMOYKHOCTI 3
METOI0 X ONTUMI3AIlll Ta 3a JOMOMOTro peamizamii (QYHKIH OIHKW, aHATI3y,
TJIaHYBaHHS, OpraHi3allii Ta KOHTPOJIIO.

dopMyBaHHS YNPABIIHCHKUX PIllIEHb B TUJIOMIMHI KOHKYPEHTOCITPOMOMXHOCTI
NOBUHHE 0a3yBaTHCS Ha MPUHIUIAX JIJAEPCTBa, a, OTXKE, CTPATETIUHUIA PO3BUTOK
MIMPUEMCTBA BKJIFOYATUME OCHOBHI [ii IMOJIO JOCATHEHHS CTIMKUX ITO3MINNA Ta
3a0e3MeUeHHs KI0YOBUX (DAKTOPIB YCIIXy B CTpATEriyHid MepcrneKkTHBl. 30Kpema,
00’€KTaMM YIPaABIIHCHKUX M1 MOXYTh OyTH MepcOoHal MiAIPHEMCTBA, MPOIYKIIS
(TOoBapu/mociyru), IKiCThb, 30yT, IHBECTHIIi, IHHOBAIIIi TOIIIO.

AJBTEpHATUBHICTh BapIaHTIB  YOPaBIIHHS JOCSTA€TbCS 32  JIONOMOTOKO
po3po0KKM OaraToBapiaHTHMX CLEHApiiB PO3BUTKY CTPATETIYHUX MOMIA 010
NEPCHEKTUBHOIO CTaHy KOHKYPEHTOCIPOMOXKHOCTI mianpueMcTBa. [Ipiopureramu 3a
X YMOB € MaKCUMaJbHa THYYKICTh Ta aJIalITUBHICTh CY0’ €KTa TOCIOAPIOBAHHS 10
MOCTIMHMX 3MiH HOT'0 30BHIIIHBOTO CEPEIOBHIIIA.

[TpuHIUTT 1ITOBOI CHIPSMOBAHICTh NMPUHWHATUX YMPABIIHCHKUX PIIIEHh Ha
JIOBTOCTPOKOBY ~ KOHKYPEHTOCTIPOMOKHICTh ~ TiepeAdavae  peanizamiio  HHU3KH
CTpaTeTiuyHUX 3aXOJiB, 30KpeMa: YTpHUMaHHS Ta 3aBOIOBAHHS JOJATKOBOI YaCTKH
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