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RUSSKIY MIR AS A TOOL OF INFORMATION
WAR IN UKRAINE (2014-2022)

In the conditions of aggravation of the conflict between Russia and
its allies with NATO countries, today it is especially relevant to study the
methods of political influence it uses in the public sphere. In addition, the
study of Russia's information aggression against Ukraine, especially in the
period 2014-2022, is of great practical importance for those countries that
today are subjected to its information pressure.

The results of the consideration of the formation and evolution of the
Russkiy Mir as a public political technology and its use as an instrument of
information warfare in Ukraine in 2014-2022 allow us to draw the
following conclusions:

1. The Russkiy Mir was conceived as a political technology, orien-
ted, on the one hand, to attract the Russian diaspora to the strengthening of
the Russian state through the return of its most successful figures and/or
their comprehensive assistance to the Russian Federation. On the other
hand, to create in the public sphere the visibility of mass support for Rus-
sia to attract the attention of the leading countries of the Global South and
gain their assistance (or neutrality). To this end, the idea of fighting the
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unipolar world, which Russia could undertake if it was allowed to become
one of the new poles, was publicized.

2. Initially, the Russkiy Mir used “soft power,” that is, influence
through the creation of centers of Russian culture and support for the
Russian language. At the same time, there was a diversification of the
ideological content of the Russkiy Mir. This was supposed to help attract
people with different political beliefs, historical memory, and religious
preferences. However, the Munich Speech had the opposite effect and led
to a strengthening of the unifying forces of the Western democracies,
while the countries of the Global South were in no hurry to support Russia.
At the same time, a “course” for the resumption of Russian ‘“greatness”
had already been set within the country.

3. As a result, Russia had to shift its priority from the Russkiy Mir |
(successful Russian diasporas in the world) to Russkiy Mir Il (the Russian-
speaking population of the former Soviet republics allegedly oppressed by
the authorities). This allowed its territorial expansion (the annexation of
Crimea) - a small victory to prove to its citizens the “greatness” of Russia.
However, further efforts to seize Ukrainian territories were not successful.
Information efforts were aimed at splitting the country and stimulating
civil confrontation. For this purpose, the latest achievements of digital
information technologies were used, mostly borrowed from the sphere of
Internet marketing.

4. The most successful of them, in our opinion, was a combination of
several methods of influence:

1) creation of a large sector of Russian-language propaganda content
on the Internet;

2) involvement of scientists from different fields, including histo-
rians, in the preparation of such content;

3) filling it with propaganda templates, “newspeak” phrases, fakes to
reduce attention (a common method of attracting new members in religi-
ous sects), i.e. taking people out of a rational state, transferring consciouss-
ness into subconsciousness;

4) opening “trolling farms” that perform the function of moderating
“public opinion”, implementing “digital censorship” and “repression”, as
well as sending messages with links to propaganda content;
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5) artificially drawing people through the effect of the “filter bubble”
into the boil with propaganda information, isolating the user through this
effect from other sources of information i.e. creation of a digital “iron
curtain”,

6) using people who have been influenced to further broadcast
propaganda templates to their relatives, friends, acquaintances offline.

The main limitation of this method is Russian-language content.
Other approaches (e.g., use of visuals) were used but not prioritized during
the period studied.

SlnoBa Caitiiana BacuiiiBHa
mazicmpauma I Kypcy opy2oeo mazicmepcbko20 pieHs 0ceimu
OIl Cepeons oceima (Vkpaincoka mosa i nimepamypa). Cepeons oceima
(Moesa i nimepamypa (auenivcoxa))
JIBH3 «/[onbacvkuti 0epacasHuil neda2o2iuHull YHi8epCumen
(m. Cnog’ssncox — m. [uinpo, Ykpaina)
e-mail: svetaivaniv2017@gmail.com
Martopina Hatans MuxaujiBHa
Kanouoam @Qinono2ivHux Hayk, OoOyeHm,
00KMOpaum xagheopu NOJOHICMUKU | nepeKiady
Gakynrememy @inonoeii ma HcypHaIiCMuKU
Bonuncovkuii nayionanvruu ynisepcumem imeni Jleci Ykpainku
(m. Jlyyvk, Yrpaina) e-mail: n.m.matorina@gmail.com

YCE INIBHAETHCA B IOPIBHAHHI, ABO HIE
PA3 IIPO EJIEMEHTHU KOMIIAPATUBHOI'O AHAJII3Y
HA YPOKAX KOMITAPATUBICTUKH

OpHi€0 3 OCHOBHUX YMOB CBITOBMX CTaHJIapTIB IIOAO MallOyTHHOTO
BUUTEJIS-CIIOBECHUKA, 30KpEeMa 3apyOI1’KHOI JIITEPATypU, € BOJIOIIHHS HUM
TEOPI€I0 1 MPAKTUKOIO JITepaTypHO-IITepaTypO3HABYOT KOMMIApaTUBICTH-
k. Taki 3HaHHSA, YMIHHS ¥ HaBUYKHU 3700yBayiB BHUIIO1 OCBITH 3aKJaJiB
BUIIIOI OCBITH MEJAroriYHOTO CHPSMYBAHHS CTaHYTh y MPUTOJIl MPU Opra-
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