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T'emomana

Nowadays, companies should emphasize not onlyrandial value,
profits, and revenues but also on social and enmental responsibilities.
Corporate social responsibility can refer to anyorfto improve a
company's ecological and social impact. In our mmnCorporate social
responsibility (CSR) is a management approach inclwltompanies
integrate environmental and social issues inta thesiness operations and
engage with their stakeholders.CSR programs maynbesg a result of
pressure from members of the community who want pames to be
friendly neighbors. CSR programs can start as @tretexternal pressure,
but internal pressure often encourages these prnsgi@ continue.

One could argue that CSR programs should existhkgir own sake,
but the durability and support of these progranmsiogprove if companies
see direct benefits. There’s evidence that companigh robust CSR
programs benefit from better public relations, happgustomers, and
improved company profits that will satisfy stakedharis.

Table 1- The change of indicators with CSR programg[1]

Market value Increases by up to 6%
Systemic risk Reduces by up to 4%
The cost of debt Reduces by 40% or more
Price premium Increases by up to 20%
Staff turnover rate Reduces by up to 50%

Based on the results of the research, we can fgehé following key
iIssues of CSR:[2]
-environmental pollution -ecological efficiency
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- equal distribution of material and - fairness in society

social benefits -gender nondiscrimination
-shareholder engagement -rights of man and unalienable
-labor standards and working rights

conditions - efficient management
-employee and community -anti-corruption measures
relations

In order to highlight the positive impact on théiaties, image and brand,
we will give an example of how social corporatepaassibility works in
LEGO:[3]

1. Supporting children affected by crises

To help millions of vulnerable children who werdeated by crises,
they worked with the LEGO Foundation to initiateemnergency response
policy to give support to families in areas of taity conflict and disasters.

2. Sustainable materials

The hardest and important mission is to make aihraad key LEGO
products from sustainable materials by 2030.

3. Eco-Friendly packaging

It's their aim that by 2025 all LEGO packaging wilé made from
recycled or renewable materials, will be made digieftly as possible,
and will be easily recycled by consumers.

4. In partnership with WWF

The LEGO Group partners with the World Wide Fund Kature
(WWF) as part of their effort to reduce carbon esiss in manufacturing
and supply chain operations, and to promote gl@udlon on climate
change.

5. Responsible Business Principles

They treat everyone involved in making LEGO produetirly, make
sure their suppliers and partners share a commitamghethics to business
integrity, and help to minimize the impact on tim¥ieonment.

More and more facts show that corporate socialorspility is a
factor in increasing profitability, the companylmage, reducing costs,
promoting the company's brand and customer loyalty.

Ukrainian companies that implement PCB can:

- take advantage in engaging investors, clidnisiness partners and
talented employees;

- develop various abilities and powers, includingamwork,
technologies, planning and realization, communicati project
management;
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- create a favourable brand and strong reputatong stakeholders
in the company.
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Huni THIyCTpis TOCTUHHOCTI PO3BUBAETHCS CTPIMKHUMH
TeEMOAMH, W HaMaracTbeCs 3a10BOJILHUTH BCl 3pocTaroui
noTpedu  HaceNeHHs 1, B pe3yibTari, OTpuMaTu  npudyTtok. OauH 3
HaWOUTBI BaXKJIMBUX 1 MPUOYTKOBUX HAIPSAMKIB y JISTILHOCTI 1 OCHOBA ISt
€KOHOMIYHO1 CTa0LIIBHOCTI KOXKHOI0 ToTelio —poboTa 3 VIP-rocTsimu.

VIP-00cmyroByBaHHs B roTedi nepeadavae iHIMBIAyaIbHUNA MAX1A 10
rocTsi, YaCTHHY HOMEpPIB TOTEN0 OO0JaJAHYIOTh TEBHUM YHMHOM JIJIs
00CIIyrOBYBaHHSI KJIIEHTIB, SIKI 0axarOTh MAaTH OUIbII KOM(OPTHI YMOBU
MIPOKUBAHHS, IMIMPOKHUH CIIEKTP JOJATKOBUX MOCTYT Ta TOTOBUX CILJIATUTH
3a HHX.

VIP-00cnyroByBaHHsl HaJalOTh 3a3BUYail  BHUCOKOKOMGOpTaOeIbHI
rotesbH1 3akiaau. OJHaK BCe YacTillle KOHKYPEHIII0 iM CKJIaJIat0Th 1HIII
3aKJIaid PO3MIIMICHHS, Y TOMY YHCIl W 1HAWBIAyalbHI, OJHUM 3 SKUX €
3akgan «VIP-ITapyc».

3aksan po3MinieHHs Mae Ha3By «VIP-Ilapyc» came BoHa 1 HampaBiisie
HAaC Ha JIYyMKY, IO II€¢ JOpPOTHi amapTaMeHT, 3 TapHUM 30BHIIIHIM Ta
BHYTPIIIIHIM 03/I00JICHHSAM, OaraTuM CepBiCOM, YyTKUM MIEPCOHATIOM.



