Cexiist 7
AKmyaibHi acneKkmu eKOHOMIYHOT OianvHocmi y cghepi
Qizuunozo 6uxoeanHs ma cnopmy

PROSPECTS FOR THE DEVELOPMENT OF THE ECONOMICS OF
UKRAINIAN SPORT

Christosov lgor
Scientific adviser: Romanenko O.
Kharkiv National Automobile and Highway University

The population of most countries, including Ukraine, has significantly
increased interest in recent years, both in their own sports activities (active sports)
and in passive consumption of sports (sports for spectators).

Sport has become an important sector of the economy, it has attracted
significant financial resources and a large amount of labor. Now it has become
possible to earn good money in sports. New models of sports management and its
financing are constantly being improved and developed. At the same time, in
Ukraine, competition is intensifying over budget funds on the one hand and sports
professionalization on the other. This leads to the fact that the sport must learn
independently, benefit from the resources at its disposal.

This applies to all its spheres: spectator sports, professional sports, sports
unions and clubs, commercial offer or state and regional government.

As a result of these processes, it becomes clear that sport needs not only
professional athletes and coaches, but also professional economists, managers,
lawyers, sociologists.

As for the commercial offer of sports as a commodity, we can highlight the
following rapidly evolving sports markets today:

- the market of profit-oriented sellers of sports services, represented by
numerous health, sports, sports studios, schools, sections and halls;

- market of sellers of sports simulators, equipment, clothes. This market is
developing not only because the interest in sports itself is growing, but also because
sportsmanship and sports style are integral components of modern life;

- the market of sports events and commercially organized sporting events held
by clubs, federations, the Olympic Committee (Olympic Games, championships,
tournaments, memorials, etc.);

- the market of sports sponsorship and advertising.

Since sport in many of its manifestations is very clearly classified from the
economic and managerial points of view, a lot of economic theory and management
theory can be applied in sports.

As a result of these processes, it becomes clear that Ukrainian sport is much
more than events with records, victories and medals, coaches and athletes.

Ukrainian sport - part of the economy and its management in the professional,
commercial, or any other field requires appropriate specialists, methods and forms.
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[lepeTBOpEeHHS BHUIOI OCBITH Ta BCTYI YKpaiHH JO €BPOIEHCHKOI OCBITH,
NPHU3BEIN JI0 3POCTaHHS BUMOT y BHITYCKHHMKIB BHIIUX HaBYAJbHUX 3aKjIadiB B
YMOBaX pUHKOBOI KOHKYPEHTHOI 00pOThOU. Y pasi (i3KyJIbTYpHO-CIIOPTUBHUN PYX €
3HAYHUM KOMIIOHEHTOM COLIaJIbHO-KYJIBTYPHOTO JKUTTS coliymy ¥ 0ararto
(GyHKI[IOHAIBHUM SIBUIIIEM, M0 3aiiMae 3HayHe Miclle y GI3UYHIA Ta ITyXOBHIN
KyJIbTypl. BoHO poOuTh 0€3yMOBHO BEJIMKHII BHECOK Yy €KOHOMIKY HalIoi KpaiHu.
3aranmbHU  cTaH 1€l cdepu Ta CTAHOBJICHHS 3aJIGKUTh Big  opra”izamii
pe3yIbTaTUBHOI CTPYKTYPH YIpaBIiHHS Hero [1].

VY cydacHux ymoBax TpaHc]opmallii eKOHOMIKH HaWBa)KJIUBIIIUM 3aBIaHHIM
ctae (QopMyBaHHS THYYKOi CHCTEMH MEHEHKMEHTY (I3KYJIbTYpPHOCIIOPTUBHOT
opraHizaiii, ska IMOBUHHA MaTH TaKy CHCTEMYy YIIpaBJIiHHS, sKa 3a0e3MeuuTh il
BHUCOKY P€3yJbTaTHBHICTh, KOHKYPEHTO3/IaTHICTh Ta BEJIUKY CTIHKICTh HA PUHKY.

Oyukiii ynpaBmiHHA Yy cdepl  (DIBUYHOTO BUXOBAaHHA — 1€ HaNpsSIMU
YIPaBIiHCHKOT TISUTBHOCTI, K1 IO3BOJIAIOTH 3IMCHUTH yIIPABIiHCHKUH BILTHB [2].

KepiBauntBo cdeporo ¢Gi3MUHOTO BHUXOBaHHS Ta CIOPTY BUKOHYIOTHCS
opraHaM¥ ITyOJIIYHOI BJIaJd Ha PIBHI JBOX TUIOK BIQJH: MPEICTaBHUIIBKOT Ta
BUKOHaBuoi. Kaxxyunm mpo cuctemy BeneHHs cdeporo (i3MYHOr0 BUXOBAHHS Ta
CIOpPTY, CIiJ 3a3HAYUTH, [0 BHUIIUMH OpraHamMu YMpaBliHHA BciMa cdepamu
cycrinibetBa € Ilpesugent Tta VYpsg nepkaBu, IO CTAaHOBISTH BHUKOHABYO-
PO3MOPS AU OpraH JepaBU Ta HAAAIOTh MPAKTUYHUN PO3BUTOK chepu (i3MUHOrO
BUXOBAHHS Ta CIIOPTY OJHOYACHO 3 PO3BUTKOM IHIIUX cep.

[Ipe3unenTt Ykpainu onyOIIiKye yKa3u Ta PO3MOPSIKEHHS 3 CydaCHUX MHUTAHb
PO3BUTKY (HI3WIHOTO BUXOBAHHSI Ta CIIOPTY, TypU3MY.

3HauHy rpyny KepiBHUX TPOMaJChKUX OpraHizamid cTtaHoBisiTh CHOPTUBHI
denepartii. OCHOBHUMU 3aBJIaHHSMH SKHUX, €:

- 3aJIy4eHHS IMPOKHUX BEPCTB HACENEHHS 10 (i3KyIbTYpPHO-0370pOBYOi Ta
CIIOPTUBHOI AISTIHOCTI, M1JIBUIIIEHHSI MANCTEPHOCT1 CIOPTCMEHIB;

- Y4acTh y po3p00JIeHHI Ta BUKOHAHHI MpOrpaM PO3BUTKY BUIY CHOPTY;
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