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IIpoOJsiemMu i mepceKTUBY MOBHOI MIATOTOBKH iHO3EMHHUX CTYACHTIB: TE3U
JIOTIOB1/IE MIKHApOJHOI HAyKOBO-TPAaKTHYHOI KoH(epenuil. — X.: XHAY,
6-7 xoBTHs 2016 1. — 440 c.

VY 30ipHHKY Te3 TONOBiAeH KOH(PEPEHI[IT BUCBITIIOIOTHCS aKTyallbHI IPOOIeMu
JIHTBOJAMJIAKTUKA Ta METOAMKM BHUKIAJIAaHHS YKPaiHChKOI/POCIMCHKOI MOBHU SIK
1HO3E€MHOI, 3aCTOCYBaHHsS y HABUYaJbHOMY MpOLEeCl TPAJUIIMHUX Ta 1HHOBAIIMHUX
TEXHOJIOT'1H, MPUIIOMIB Ta alrOPUTMIB PO3BUTKY KOMYHIKAaTUBHUX Ta JUCKYPCHBHUX
KOMITETEHIIIM  1HO3€MHUX  CTYJEHTIB, TMUTaHHS  TPOdeciiiHO-MOBIEHHEBOTO
CHIJIKYBaHHS, MIKKYJIbTYPHOT KOMYHIKAI[li Ta COL1aJbHO-IICUXOJIOTTYHOI afanTarlii, a
TaKOXX Cy4YaCHUX METO/IB BUKJIAJaHHS TyMaHITAPHO-MPUPOJHUYMX JIUCIIMILIIH
HEPIAHOIO MOBOIO.

JIpyKyeThcs B aBTOPCHKIN pemakirii. 3a 3MICT, aBTEHTUYHICTh (DaKTHYHOTO MaTepiany
Ta TIOCUJIaHb BIATOBIIAl0TH aBTOPU.
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