POKOM B SIKOCTI KJIIEHTIB BH3HA4aroTh caMe camMux cebe. ToOTO y iX po3yMmiHHI Oe3mocepenHiil KIieHT
BH3 — 1ie crynenr.

MaObyTh UM 1 MMOSCHIOIOTHCS BUTOKH MTOXOJPKEHHSI YaCTO 3aCTOCOBYBAHMX HHUHI BUCIIOBIB «CTY/Ie-
HTOICHTPOBAHICTBY 1 «CTYNEHTOLIEHTPU3MY (IMB., HAIPUKIA, [2]), sKi € (PaKTHIHOIO KAIBKOK TEPMIHIB
«KITIEHTChKA OPIEHTAIIS» Ta «KIIEHTOOPIEHTOBaHUH minmxim». Tox HemapeMHO y MeXKax KOMITETeHTHICHO-
OpIEHTOBAHOIO MiJXOMy OpraHi3allisi HaBYaJILHOTO MpOIlecy Ta HapuyalbHi mporpamu BH3 mo3Bomsrors
KO)KHOMY CTYJCHTY PO3BHUBATHUCS 1 IPOXOAUTH OI[IHIOBAHHS OTPUMaHUX KommereHiid [3]. IIpore yuacTh
CTYJCHTIB Y BU3HAUYCHHI CKJIa/y i OLIIHFOBAHHI BArOMOCTI KOMITETEHIIIH € JOBOJII AUCKYCIHHOIO, 1 HE JIUIIE
TOMY, III0 BOHM 4acTO HE 3HaioMi 31 3MicTOM Ti€ei M iHmIo1 npodeciitnoi nisubHOCcTi. Cama cdepa ix maii-
OyTHBOI podeciiiHOT AISUTBHOCTI € MasionepeadadyBaHa, 0 i 3yMOBIIIOE Benuky yBary BH3 no ¢hopmy-
BaHHS y CTYJCHTIB HacaMIIepe/l 3arajbHUX KOMIETCHIIIH.

3 iHmoro 60Ky — OCTaHHE JIECATUPITYS] O3HAMEHYBAJIOCS YCBITOMIICHHSIM TOTO (DaKTy, IO CIIOXKHU-
BayaMH pe3yJIbTaTiB OCBITHBOT MIsUTBHOCTI (2 TAKMM YMHOM BiiacHe i kiieHTaMu BH3) peanbHo € MaiiOyTHI
poboronasii. Lle miaTBepAKy€EThCSI BUCHOBKAMHU YHCIICHHUX Oi3HEC-(hOpyMiB, 110 MPOBOIMINCSA OCTaHHI-
MU pokamMHu B YKpaiHi (Hanpuknan, Tuteku y 2016 pomi 1e: IV Mixkunapoauuii 6izHec-¢popym «Hayka-
0i3Hec-ocBiTa: cTpaTeriune nmapTHepcTBoy [4]; IV Hamionansuuii popym «biznec — YHiBepcuteru. HaBu-
yku s 0i3Hecy 2030: yu ocBiTa mae HeoOximHe?» [S]). ToMy 3rimHO KOMIETEHTHICHOIO MIAXOMY 3MICT
HABYaJBLHOTO MaTepialy MaroTh BU3HAYATH MPAKTUKH, Ki € ekcriepraMu 3 npodecii. Bonn koHkpernsy-
I0Th BUMOTH JI0 BMiHb, 3HaHb Ta HABUYOK MalOyTHIX (paXiBIIiB, 1110 € 3alIMTAHUMH 3apa3 Ta OyAyTh 3aIlH-
TaHUMH Yy HAWOMKIOMy MaiiOyTHboMY. Tak, aHaii3 BUMOT yKpaiHCHKMX KOMITAHIHM 10 HABHYOK MOJOANX
CTIEIiaJTiCTIB JJO3BOJIMB BUSBUTH B SIKOCTI MEPCIEKTHBHUX BMIHHS MPAIIOBATH B KOMaH/Ii, PIillICHHS KOM-
IJICKCHUX TPOOJIeM, aHATITUYHE MHUCIICHHS, 3AaTHICTh IIBUIKO HABYATHCS, IHII[IATHMBHICTH, €MOILIIHHUI
IHTENEKT, KpUTUYHE Ta CTpaTeriuHe MHUCICHHS, yMIHHS YIIPABIISATH MPOEKTAMH Ta 3MiHaMH. | MOIOBHUHU 3
HUX Ha JaHWH MOMEHT Opakye BUIyCKHHMKaM Bitun3HssHUX BH3 [6, c. 6].

BucHOBOK: (popMyBaHHS KOMITETEHI[IH MailOyTHIX BUITYCKHUKIB Ta, BIAMOBIIHO, (POpMYBaHHS Ha-
BYAJIbHUX IUIAHIB MArOTOBKU (haXiBIIiB 3 EKOHOMIKH Ta MEHE/DKMEHTY Ma€ BiIOYBATHUCA BUXOAYN Y MIEPIITY
4epry 3 BUMOT MallOyTHIX poOOTOIaBIIB, SIKMMH € He Juie (axiBil BITYM3HIHUX Oi3HEC-opraHizailii, ane
i ro0anbHI MDKHApPOIHI KOMIaHii. A 11e BUCyBae 0coOJIMBO miaBHIeHI BuMorn 10 BH3, 3Baxaroun Ha
cydacHi riobanizamiiiHi peanii Ta eBpoiHTerpaliiiHi HaMipy HaIIol KpaiHu.
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IMPACT OF SOCIAL MEDIA AS AN INNOVATIVE EDUCATIONAL TOOL
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The definition of social media is «The relationships that exist between network of people» (Walter
& Riviera, 2004). In the last ten years, the online world has changed dramatically. Thanks to the invention
of social media, young men and women now exchange ideas, feelings, personal information, pictures and
videos at a truly astonishing rate. . However, every day, many students are spending countless hours im-
mersed in social media, such as Facebook, MySpace, You Tube, WhatsApp or Twitter. At first glance this
may seem like a waste of time; however it also helps students to develop important knowledge and social
skills, and be active citizens who create and share content. At present, whether social media is favorable or
unfavorable, many students utilize these sites on a daily basis. As social media sites continue to grow in
popularity it is our belief that technology is a vital part of today’s student success equation. Many re-
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searchers have been diving into a considerable amount of research on how social media influences student
retention at colleges. Many parents are worried that their college students are spending too much time on
Facebook and other social media sites and not enough time studying. Therefore, our research ascertains
the relationship between the social media and students’ study efficiency.

Not only this, social media is also being used by the advertisers and companies for their promo-
tions, professionals for searching and recruiting, students for internships, amateurs for professional work,
parents and educators as social learning tools, etc.

Use of social media as an education tool:

1. Social media is not going away: Social media is the latest in thing that is being used in the innova-
tive way for education purpose. Students should be taught to use this tool in an efficient way in the educational
classes that just being used for messaging or texting rather they should learn to use media for good cause.

2. When young ones are engaged they learn better: Students just don’t learn while writing on a
piece of paper but it is also important to involve them into more practical work like blogging where they
just not write for the teacher but for themselves to enhance their skills. When they are engaged better, they
tend to learn more in practical classes by implementing their theoretical rules

3. Safe social media tools are available: Kidblog.org is one of many available free tools that allow
teachers to control an online environment while still benefiting from social media. The teachers or the
mentors should educate the students to how to use the social media for their betterment.

4. Mobile phones aren’t the enemy: The latest stage of ICT has made us so technologically de-
pendent that the mobile phones have become the necessity these days. The cell phone is a parent-
sponsored, parent-funded communication channel and schools need to wrap their mind around it to reach
and engage the kids. Rather the students should be taught to make the best utilization of the technology
towards their education as it can provide information available anywhere anytime.

Objectives of the Study:

1) to evaluate the relevance of the social media;

2) to study social media as an educational tool;

3) understanding of social media by the teachers;

4) the need to include innovative teaching methods in the colleges/universities.

Hypothesis:

— social media is the in-thing these days;

— teachers are not aware of its importance;

— the students are not aware of its educational use;

— students look out for more innovative ways of teaching;

— social media can be used for vast educational purposes.

Review of Literature

1. Jayme, Waddington (2011). It concluded that Social networking among adolescents is not just a
fad; it is part of their culture. While social networking can expose teens to danger, they are exposed to the
same dangers in real life as well. A parent or teacher cannot expect a teen to abandon the internet and be
able to thrive in modern society as computers, technology, the internet, and social networking is utilized in
all aspects of modern life, even in the workplace. This is why social networking should not only be in-
cluded as a valuable tool to enhance the classroom but should also be utilized as an opportunity to teach
students the skills that ensure safe and enriching use of social media.

2. P. Brady Kevin, B. Holcomb Lori, and V. Smith Bethany (2010). The higher educational com-
munity has been noticeably slow in adopting social networking technologies into the curriculum. Non-
commercial SNSs, like Ning in Education, provide an exciting and innovative alternative for higher educa-
tion educators interested in the educational benefits associated with social networking technologies. Re-
sults from this study reveal that for a majority of students, SNSs provide significant e-learning benefits in
their courses. Ozkan and McKenzie (2008) contend that educators need to engage students with a more
21st century approach to teaching and social networking technologies can provide such a venue. As both
distance education and SNSs continue to grow, it is becoming increasingly more important to examine
how distance education and SNSs can be combined most effectively.

3. Nielsen Media Research study, (June 2010). In his study he states that almost 25 percent of stu-
dents’ time on the Internet is now spent on social networking websites (Jacobsen, & Forste, 2011). Face-
book is the most used social network by college students, followed by YouTube and Twitter. Moreover,
Facebook alone reports that it now has 500 active million users, 50 % of whom log on every day.

Research Methodology
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The Secondary data was collected from newspapers, magazines, journals, etc.

The Primary data was collected through survey among the Students within the age group of 18-24
years from Private/Professional Institutes in Doaba Region of Punjab to understand their perception of
using the social media as an educational tool. For this, questionnaire was used as a tool and was filled by
100 respondents which were picked up randomly.

Results

The data collected from the survey has been graphically represented below. Results can be sum-
marized in terms of answers to the following questions:

1. In the question «Rate the use of social media by various professionals» asked to the representa-
tives the following data has been collected which is shown graphically in Graph 1 (on vertical axis re-
spondents in percentage are shown and on horizontal axis Categories are shown).
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Graph 1. Use of social media by various professionals

2. In the question «Are you aware of the innovative ways of teaching» asked to the representatives
the following data has been collected which is shown graphically in Graph 2 (on vertical axis respondents
in percentage are shown and on horizontal axis Categories are shown).
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Graph 2. Aware of the innovative ways of teaching

116



3. In the question «Do you think that social media should be used for the educational purposes?»
asked to the representatives the following data has been collected which is shown graphically in Graph 3
(on vertical axis respondents in percentage are shown and on horizontal axis Categories are shown).
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Graph 3. Use of social media for the educational purposes

4. In the question «Why do students use social media?» asked to the representatives, the following
data has been collected which is shown graphically in Graph 4 (on vertical axis respondents in percentage
are shown and on horizontal axis use of social media by Students are shown).
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Graph 4. Use of social media by students

5. In the question «Rate the following teaching methodologies as per your preference?» asked to the
representatives, the following data has been collected which is shown graphically in Graph 5 (on vertical
axis rank per preference are shown and on horizontal axis Teaching Methodology are shown).
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Graph 5. Preference of teaching methodologies
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Conclusion

It is concluded that:

— hypothesis No. 1 stating ‘Social media is the in-thing these days’ is accepted that social media is
in thing so is accepted;

— educators are becoming aware so hypothesis No. 2 ‘Educators are not aware of its importance’
is rejected;

— the youth is now aware about social media’s educational use so hypothesis No. 3 ‘The youth
nowadays is not aware of its educational use’ is rejected;

— students opt and are interested in innovative way of teaching so hypothesis No. 4 ‘Students look
out for more innovative ways of teaching’ is accepted;

— social media has opened vast platform and can be used for many educational purposes so hy-
pothesis No. 5 ‘Social media can be used for various educational purposes’ is accepted.

Symposium of the result

— majority of students believe that social media is used by advertisers than the educators and com-
panies for the promotion of their products, followed by its usage by educators, professionals and students;

— most of the respondents are aware about innovative way of teaching and expect the same;

— all the respondents believe that there should be change in the existing education system and
more innovative methods like social media should be used for education purposes;

— the use of social media for making professional links was found to be the first priority among
students then getting and making the assignment updates;

— the currently developed Educomp method of teaching is one of the most popular among the stu-
dents though other method like homeschooling was on top priority.
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IMAITEPOBE 3ACHJLIIS - THHOBAIIIL B OCBITI?
L1 Cmoiixo, kano. mexH. HayK, OoyeHm
Tepuoninvcokuti HayionanbHull mexHiunuil yHieepcumem imeni leana Ilynios

3 HeAaBHBOT'O Yacy Pi3Ko 3pocia mamepoBa OropokpaTusailis B ocBiTi. KBamidikaiis Bukiagaya i
HOro aBTOPHUTET MENAroriYHuX 3HAHb BU3HAYAETHCS BEIIMYHHOIO MAMEPOBHX PO3POOOK Y HHOTO Ha CTOMI 1
BCe 1€ 3TiIHO HaKa3iB MIHICTEPCTBA, SIKi CYBOPO KOHTPOMIOIOThCA. A Kadenpa MOBHHHA MAaTH CTUIBKH
BCSIKUX TIATIOK, 1110 CTa€ HE3PO3yMLTNM, siKe 11 MpU3HAYEHHSI 1 KyId BOHA TPATUTH yCi 3yCHILIL.

[oHsATTAM «IHHOBAIis» TO3HAYAIOTH HOBOBBEJCHHS, HOBH3HY, 3MiHY, BBEIICHHS YOTOCh HOBOTO.
CTOCOBHO MEIaroriyHoro MmpoIecy iHHOBAIliSl O3HAYa€ BBEIECHHS HOBOTO B I[iTi, 3MiCT, ()OPMHU 1 METOAU
HaBYaHHS Ta BUXOBAHHS; B OPTraHI3allil0 CIIUILHOI AisUTbHOCTI BUKJIaga4a 1 CTYJACHTA, BUUTENS 1 yUHS, BH-
xoBaHIM. [HHOBarii cami Mo co0i He BUHMKAIOTh, BOHU € PE3YJIbTATOM HAYKOBHX TIOIIYKIB, IEPEJOBOTO
MeIaroriYHoro JJOCBiAY OKPEMUX BUKJIAIAviB, YIUTEIIB 1 MUJTMX KOJICKTUBIB.

CyuacHuli erar po3BUTKY OCBITH B YKpaiHi MOBHHEH XapaKTepU3yBaTHUCS BLAXOJOM Bij TOTajiTa-
pHOi yHidikamii 1 cTaHmapTHU3aIlil MeIaroriYyHOro Mpoecy, IHTCHCUBHUM IEPEOCMUCICHHSIM I[IHHOCTEH,
MOITYKaMH HOBOT'O B TEOpii Ta MpaKTHIll HaBYaHHs 1 BuxoBaHHs. OCHOBY iHHOBaIlIHHUX TPOIIECIB B OCBITI
MOBHHHI CKJTaJIATH JIBI Ba)XJIMBI POOJIEMH MENAroriku — mpobaeMa BHBUCHHS, y3arajdbHEHHS 1 MOIIUpPEH-
Hs TIEPEIOBOI0 MEAarorivHoro JI0CBiay Ta MpobdiieMa BIPOBAKCHHS TOCATHEHb IICHXO0JIOT0-TIeAaroriaHol
HAyK{ B MPAKTHKY. Pe3ynbTaToM iHHOBAIIHHUX MPOIIECIB CIYTYe BUKOPUCTAHHS TCOPETUYHHX 1 IPAKTHY-
HUX HOBOBBEJICHbD, a TAKOXK TaKHX, 1[0 YTBOPIOIOTHCS HA MEXI1 Teopii 1 MpakTUKW. BuKiagau Moxe BUCTY-
MaTH aBTOPOM, JOCIiTHUKOM, KOPUCTYBaueM i POIMAaraHiicTOM HOBUX IMENarorivHuX TEXHOJIOTiH, Teopiii,
KOHIICMIIH. YTpaBJliHHSA IHHOBALIMHUM MPOIIECOM Iepeadadae aHami3 1 OIIHKY BBEICHHMX IMENaroriaHuX
IHHOBAIIIi, CTBOPEHHS YMOB JUIs iX yCHIIIHOI pO3poOKH i 3acTocyBaHHs. BoqHOYac KepiBHUKU HaBYAIIb-
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