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DETERMINING THE ESSENCE OF A COMPANY 

ATTRACTIVENESS AS AN EMPLOYER 
 

Abstract. The article is dedicated to issues of a company attractiveness as an employer. 
The main purpose is to clarify the essence of “employer attractiveness” definition. The existence 
of different interpretations of the definition indicates the inconsistency of the authors regarding 
its essence. It is usually used along with such definitions as «the employer image», «the employer 
brand» and “the employer reputation” or “the employer competitiveness”. Lack of analysis es-
tablishing their correlation leads to an ambiguous interpretation of employer attractiveness and 
therefore misunderstandings of its essence and factors of its formation. The article analyzes the 
definitions that characterize the position of the company as an employer on the labour market, a 
comparative analysis has been made and their correlation has been determined on the basis of 
theoretical generalizations. A new definition was suggested; its content incorporates other exist-
ing definitions and specifies that “employer attractiveness” should be understood as a subjective 
assessment of the employer value proposition (EVP) on the labour market given by the target au-
dience. The main difference of the proposed definition is that the core role of employer attrac-
tiveness formation is assigned to its value proposition. It is characterized by a set of qualities and 
properties of an employer, which should attract and retain audiences on the external and internal 
labour markets (e.g. employer’s potential and existing personnel). 

 
Key words: personnel marketing, employer attractiveness, employer value proposition. 
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